[bookmark: _GoBack]Dragon’s Den assignment
Due:  December 7 and 14, 2012
Worth: 25%
Outline: 5%
Presentation: 15%
Critique: 5% 
Choices: you can do this alone or in groups of two or three (max).
Choose a product that exists on the market.
Create a pitch to convince a panel of dragons to invest in this product using at least five of the following persuasive tactics:
· Anecdote, analogy, repetition, quote, curious / unusual fact, strong statement,  drama, statistics, endorsements  / testimonials, nonverbal elements.…
Present pitch to dragons – you will have two minutes.  You may have to respond to questions about your product. 

TO SUBMIT  - Due November  21, 2012
Please submit your outline using the template below.  









Dragon’s Den – Outline 
Due: November 21, 2012
Name:
____________________________________________________________________________________________________________________________________________
Name of product:
____________________________________________________________________________________________________________________________________________
Picture of product:

Description of product:
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Audience analysis: 
□ Friendly and informed
□ Friendly and uninformed
□ Neutral and informed
□ Neutral and uninformed
□ Hostile and informed
□ Hostile and uninformed



Explain briefly how you will establish your credibility.
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

How will you motivate your audience?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Structure of message: How will you say it?
□ Emotional appeals
□ Logical appeals
□ Personal appeals

Clarity of message:
I will use: □ examples     □ analogies       □ anecdotes/narratives 
I will use: □ poster □ prop  □ photo/overheads  □ chart  □ attire  □ audio  

Summary – key point or points and what you want listeners to think, feel or do. 
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

